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Company/Product

Unique Selling Proposition

Tesla Motors unique technology and design company with a focus on energy innovation and which specializes in cars with 
instant torque, incredible power, and zero emissions.  Founded in 2003 by a group of engineers in silicon Valley who wanted 
to prove that electric cars can not only compete but surpass gasoline-powered cars. Their goal is to to accelerate the world’s 
transition to sustainable transport. Tesla’s engineers �rst designed a powertrain for a sports car built around an AC induction 
motor, patented in 1888 by Nikola Tesla, the inventor. Then in 2012, Tesla Launched Model S, the worlds �rst premium electric 
sadden. and in 2015 they began production on the Model X, Model X is the safest, fastest and most capable sport utility 
vehicle in history. Each new generation is increasingly more a�ordable and with more than 50,000 vehicles on the road 
worldwide, Tesla is preparing to launch their Model 3 X in 2017. The model 3 is their most a�ordable car yet and the premium 
sedan achieves 345 km of range per charge.

To build up excited for the brand new Model 3, the most a�ordable electric car coming to the market in 2017.  To do this, I 
intend to  remind the audience just how far we have come to get to where we are by incorporating quotes from Nikola Tesla, 
the inventor who was credited with inventing AC current and inspired the name of the company to highlight the best aspects 
of the Model 3. Those aspects are the fact that the car doesn’t produce any emissions, the distance it travels on a charge, the 
power behind the car, and the a�ordability of this upcoming model.



Concept & Theme

Target Audience

Magazine
Car and Driver Magazine is the best selling American Automotive magazine. It is known for “telling it like it is” and is primairily 
targeted at car enthusiests who like to stay on top of the latest technological leaps automotive technology.

My target audience is 35-50 year old married man, who are middle class and and upper class. A professional or a salesman 
who uses their car a lot every day and wants to same money on gas. Environmentalists and even those mildly concerned 
about the enrolment or global warming are also a niche audience that I intend to reach with this new a�ordable alternative 
to gas powered cars.

The theme is brilliant mineds from the past, echoing through the ages to inspiring something brilliant on the present. The 3 
things I wanted to focus on was that Tesla owners enjoy the bene�t of charging at home so they never have to visit a gas 
station or spend a cent on gasoline.



First Ad
The �rst ad is a sneak peak at the Model 3. The idea is to wet their appetite enough to get them to look at the website and the 
focus of this will be the power and energy of the car. I intend to give the impression that something new and very powerful is 
approaching, with lighting or electricity imagery. A scene at night would can provide more contrast and proper placement of 
the Model 3 on the page, like in the centre for example can grant the sense of something powerful.

Quote: 
The spread of civilisation may be likened to a �re; �rst, a feeble spark, next a �ickering �ame, then a mighty blaze, ever increas-
ing in speed and power.



Second Ad

Quote: 
If we want to reduce poverty and misery, if we want to give to every deserving individual what is needed for a safe existence 
of an intelligent being, we want to provide more machinery, more power.

The second ad provides a better look at the Model 3 and it will focus on the environment and the technology behind the car. 
Tesla charging stations also invoke thoughts of gas stations and to further push the device between this car and traditional 
automobiles, I intend to use the colour green and foliage to represent a harmony with nature. This image needs to take place 
during the day so that the sun is shining.



Third Ad

Quote: 
Let the future tell the truth, and evaluate each one according to his work and accomplishments. The present is theirs; the 
future, for which I have really worked, is mine.

The last ad will focus on the future and I will bring the focus back to the cleanliness and a�ordability aspects of the Model 3. 
The idea is that Tesla and electric powered cals are the future of the car industry. So for this I want to have a future city in the 
background and the Model 3 prominently featured in the image. The time of day should be in the evening at sunset to invoke 
a sense time gone by.



Intention for Audience

Mechanical Speci�ciations
Car and Driver Magazine
Live Area: 7.125” x 10”
Trim Size: 7.625” x 10.5”
Bleed Unit Sizes: 7.875” x 10.75”

When the audience sees these adds I want them to think about Tesla vehicles and the journey it took for them to arrive at the 
model 3. I wan’t them to seriously consider the cost, speed, and gas cost, compared to traditional gas powered cars.



Sketches


